GOL Airlines | Presentation

November 2019 m L




Disclaimer

This presentation has been prepared by GOL Linhas Aéreas Inteligentes S.A. (together with its subsidiaries, “GOL"” or the “Company”).

Statements in this presentation that are not historical facts are forward-looking statements and involve risks and uncertainties,
including those described in the Company’s public filings with the U.S. Securities and Exchange Commission. The Company has based

forward-looking statements on management’s current expectations and assumptions.

These forward-looking statements involve a number of risks and uncertainties. Among the important factors that could cause actual
results to differ materially from those indicated in such forward-looking statements are those risks and uncertainties described in the
Company’s Form 20-F and Form 6-K reports (including all amendments to those reports). In providing forward-looking statements, the
Company is not undertaking any duty or obligation to update these statements publicly as a result of new information, future events or
otherwise, except as required by law. If the Company updates one or more forward-looking statements, no inference should be drawn
that it will make additional updates with respect to those other forward-looking statements. Actual results may vary from projected

results and such variations may be material.

This presentation has been prepared solely for informational purposes only and no information should be construed as legal, tax,

accounting or investment advice or a recommendation.
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GOL | Best Fit for the Brazilian Market
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Lowest Cost Operations Best Positioned in Main Airports
CASK significantly below competition Leading position at busiest airports

Affordable Fares ‘ #1' Most Reliable and Lean Operations
80% of tickets sold @ USD 60 o less High utilization, fast turnaround, on-time-performance,
safety standards, lowest lost baggage
‘
Strong Brand Awarness ,, L
Bragzil'sTop of Mind Brand qB F|€Xib|e BUSiﬂeSS MOd€|
Brazil's largest FFP Succesful managing market volatility
Leveraged capabilities to sell in Direct Chanels Adapted to Diverse Segments

Market leader in both leasure and business traffic



GOL | Strong Management Team O

A Experience : over 60 years of combined tenure at GOL
A Consistency : experience managing through all economic cycles

A Commitment : only all -Brazilian team

A Productivity : highly efficient; unique corporate culture

Years of Business

Years at GOL

Experience

Paulo Kakinoff A CEO 2012 & present 9 22
Chief Executive Officer A Board member 2011 & 2012

Richard Lark A CFO 2003 & 2008, 2016 8 present 17 30
Chief Financial Officer A Board member 2008 6 2016

Captain Celso Ferrer A VP, Planning 2015 & 2019 17 19
Vice President, Operations A Active GOL B737 Pilot

SOIEIE BETEEES A VP Sales & Marketing, 2015 8 present 18 23

Vice President, Sales and Marketing




GOL | Investment Highlights o

\é A Market Leader with Irreplaceable, Highly Defendable Network

@ A World-Class Low Cost Operator: Better than Peers

- e A Rightsized Balance Sheet with Strong Liquidity Position

e TrackRecord in Delivering Results and Guiding Investors




GOL | The Strongest Network in Brazil
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